PROMOTIONAL ACTIVITIES PRACTICAL
The purpose of the activity is to evaluate the effectiveness of 4 different promotional strategies found in a supermarket.  This lesson needs items bought in advance for students to analyse.
What to do!

Split the class into 4 equal groups.  Give each group one of the promotional items.  They are to evaluate it using the guidelines below (and any others they can think up).

· Aim of promotion

· Target market of product

· Target market of promotion (if different)

· Cost of promotion – this can include the price of any new packaging required, lost sales revenue due to reduced prices, free gifts etc

· How does the promotion work?

· Effectiveness of the promotion?

When this has been undertaken, a short presentation should be made by the group to the rest of the class explaining their promotional item and how effective they think it is.

Obviously there will be competition to eat any edible goods you have bought!  Therefore some smaller goodies should be available for everybody else!  Good luck with that!

This could also provide some display work if needed.
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